Cultural industries, cultural/historical heritage and
tourism are three closely related components that
nurture and trigger the development of one another.
The cultural industries open up opportunities for the
development of the milieu that feeds cultural tourism,
provide the means for the revitalization of run-down,
deteriorated neighborhoods and re-use of historic
building stock including industrial heritage. They also
play a crucial role in the branding of cities and thus
contribute to their capacity to become major
destinations for cultural tourism. They help to create
an urban environment in which the tourists wish to
stay longer and visit the city once again.
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Cultural Industries, Culture and Tourism
Within this framework, the main aims of the research carried
out by the Cultural Industries and Culture-Tourism Group in the
Istanbul Metropolitan Planning and Urban Design Center (IMP)
fall under the headings of economic, social, spatial and functional
perspectives:
Economic perspective - to focus on the development of urban
policies and spatial strategies that will further enhance the
economic potentials of cultural industries and their capacity to
contribute to the branding of Istanbul.

Cultural industries include sectors which deal with the
manufacturing, distribution and consumption of those products
the economic value of which derives from their highly symbolic
cultural values. Cultural industries play a crucial role in enhancing
the image of cities making them attractive places for living,
working and visiting. Furthermore, they contribute to the creation
of a city climate conducive to the nurturing of creativity and
individual initiative. Due to their low start-up costs and flexible
structures, they support the establishment of small and medium
size local firms and play a crucial role in creating employment
opportunities for local people. In this way, the cultural sectors
contribute to the development of the local economy and help to
ease economic inequalities and social tensions.

Social perspective - to shed light upon strategic decisions that
will enable the spread of cultural production and consumption
to wider segments of the population and thus contributing to
social integration.
Spatial and functional perspective - to further explore sustainable
spatial and functional transformation strategies that will enhance
the quality of urban life and the urban environment with an eye
to protect the common good.
The Cultural Industries and Culture -Tourism Research Group
carries out its studies across three dimensions, namely, the
analysis of tourism infrastructure, the analysis of the sites under
protection and the analysis of selected sectors of cultural
industries.
Cultural Industries
Cultural industries generally associated with creative sectors,
are considered to be among the most strategic sectors and
capable of increasing the competitive power of cities vis-à-vis
the dynamics of globalization. Thus, studies are carried out to
explore the potential of these sectors in Istanbul and to develop
strategies aimed to maximize their application as a driving force
in re-profiling Istanbul and contributing towards a healthier
structure in economic, social and spatial terms.

The location of the
activities related with
the film sector

Within this context, cultural industries are amongst the sectors
which have the highest priority in the development process of
Istanbul. After a research and selection process to identify the
creative sectors most likely to administer the locational
development decisions for the Istanbul Metropolitan Area by
their crucial importance, four sectors, have been identified. The
strategies developed on these sectors are as follows:
· The Film Sector in Istanbul - The Post-Production Center of
the Region,
· Culture and Art Festivals in Istanbul - The City of Authentic,
Branded, and Traditional Festivals,

Types of festivals in Istanbul

Resource: C.U.R.D.S. Culture Cluster Mapping and Analysis A Draft Report
for ONE North East. 2001 (www.ncl.ac.uk/curds)

In today's global economy, cities compete with each other in
order to attract foot-loose capital and investments, highly qualified
mobile labor and wealthy tourists. In this rather fierce climate
of competition, cities develop strategies to re-structure their
economies in which cultural industries or creative sectors are
given a prominent role. In other words, cultural strategies play
a significant role in the economic development and regeneration
of cities and regions.

Distribution of the Festivals according to districts

· The Fashion Design Sector in Istanbul - From the City of Textile
to the City of Fashion Design and
· The Software Sector in Istanbul - The Software City which
takes its Creativity from its Young Population.
Developing the cultural industries by creating cultural focal
points and constructing local development processes via the
medium of culture, are among the strategies that are adopted
by many cities in the world. The key locational indications of
Istanbul are related firstly to the areas known as the cultural
triangle and secondly the area beyond the cultural triangle.
The cultural triangle - rests in a large area at the center of the
metropolis and includes the districts of Eminönü, Beyoðlu,
Beþiktaþ, Þiþli and Kadýköy. The cultural triangle represents an
infrastructure ready for the agglomeration centered spatial
strategy of the cultural industries. Thus, it is crucial to conserve
the unique structure of this cultural triangle; feeding the creative
milieu and increasing its capacity.
Beyond the Cultural Triangle - relates to the areas outside of the
cultural triangle and the heart of the metropolis. The search into
different areas located on the periphery of Istanbul is also of
importance due to the need to service the neighborhoods in the
surrounding locale. It is observed that the spatial preference of
the cultural industries does not have a statical structure and
clusters are expanding by 'springs'.
The agglomeration of the cultural industries includes a period
of time- as well as all the agglomerations- since the formation
of the sectoral and spatial clusters require a multi directional
accumulation process. Therefore, the development of the cultural
sectors outside of the cultural triangle has to be viewed as a long
term project.

Tourism Sector in Istanbul

Tourism
Like in many developing countries, tourism constitutes one of
the driving forces of the Turkish economy. The World Tourism
Organization (WTO) anticipates that tourism will continue to be
one of the most important sectors of the 21st Century since 1.
5 million tourists are expected to realize trips to foreign countries.
The studies indicate that preferences have diversified in the
developing tourism market with tourists now preferring the
authentic and the rare thus following the trend of changing
consumption patterns. Indeed, historical and cultural heritage
and cultural activities are among the most important reasons
for traveling with 37% of all international travels including the
component of culture.

Number of tourists visited Turkey and Istanbul in the last decade

In this competitive environment, tourism potentials of Istanbul
have to be evaluated by taking these new characteristics into
consideration and tourism development policies have to be
organized on culture-led strategies. Istanbul has unique
historical, cultural and natural values, yet the city struggles to
apply this potential for the development of the tourism sector.
Much of the hotel bed capacity remains idle, especially in the
winter. Therefore the main objective is to extend the duration of
tourist occupation and strive towards year round tourism.

Cultural Industries, Culture and
Tourism Strategies in Istanbul

Conservation Areas
Since 1974, 204 sites have been classified (55,940 hectares) in
Istanbul as conservation areas (10. 3 % of Istanbul Metropolitan
Area). 131 of these sites are natural sites and they constitute
70. 6% (39,497 hectares) of the entire conservation areas in
Istanbul. The archaeological sites is the second largest category
with 27 sites. This is followed by mixed sites and urban sites
with 25 and 20 sites respectively.

Thus, planning institutions have to be restructured according
to international conservation principles and the link between
theory and practice has to be strengthened. Furthermore, a
planning culture has to be promoted to include a greater cross
section of society.
Cultural Industries, Culture and Tourism Strategies in
Istanbul Metropolitan Area

Yarýmburgaz cave which dates back to the pre-historical period
is one of the most important natural sites in Istanbul. Both banks
of the Bosporus are also registered as Natural-Historical Sites.
Furthermore, the entire Historical Peninsula is classified as a
Historical-Urban Site.

Strategies proposed by the Cultural Industries and CultureTourism Group include the following:

Since the early 2000s, NGOs, central and local governments as
well as many other public institutions have been paying more
attention to conservation issues. Rehabilitation of historic towns
and the re-use of historic building stock have occupied a central
position on the planning agenda. Despite this positive outlook,
the risks threatening the conservation implementations are still
valid in Turkey.

· Promoting Istanbul as a Global Tourism Destination through
International Festivals of Culture and Art,

· Promoting Istanbul as a Global Tourism Destination through
Cultural Heritage and Museums,

· Promoting Istanbul as a Global Tourism Destination through
Congress Tourism,
·

Creating a Happening City,

· Expanding Tourism Activities throughout Istanbul Attract
and Disperse Strategy ,
· Expanding Tourism Activities throughout Istanbul: Blue
Escape and Green Escape Strategy and
·

Re-thinking the Hotel Bed Capacity of the City.
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